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MARKETING AND COMMUNICATION 
 
Approved:  February 19, 2025       
 
1. Use of Karate Alberta Logo Policy 
Karate Alberta is the recognized provincial governing body for Karate in Alberta.  Member clubs, 
sanctioned competitions, partners, suppliers, sponsors, other agencies or affiliates may be required to 
use the Karate Alberta logo for contractual reasons or may request to use the organization logo to 
demonstrate or promote a partnership when advertising their activities. 
 
1.1 Criteria for the use of the Karate Alberta Logo  

a. Member Clubs, Style Groups, Booster Clubs: Member clubs or affiliated organization, such as 
style groups, booster clubs, or regional bodies are strongly encouraged to post the Karate 
Alberta logo on their club or group website in a prominent position, on club promotional 
material and in the club facility, in accordance to the criteria listed below: 

i. A written request must be submitted, and affiliation verified by Karate Alberta; 
ii. The request must include all intended uses of the logo (e.g.: website, letterhead, local 

advertisement, wall banner at club, email signature etc.);  
iii. When verified and if application approval is granted, the most recent electronic version 

of the logo will be forwarded to the club or group with specific instructions on the limits 
of usage and approved applications; 

iv. The logo can be used while the club or affiliated organization is a member in good 
standing / continues their affiliation without having to gain annual permission, or until 
Karate Alberta replaces the logo with an updated logo; 

v. Notwithstanding iv) above, Karate Alberta may, in writing, repeal previous permission to 
use the Karate Alberta logo at any time and for any reason, and upon receiving such 
communication, the club or affiliated organization will immediately cease and desist 
such use. 
 

b. Competitions / Events: As part of a sanctioning or contractual process with the host committee 
of a competition or event, Karate Alberta will provide the logo in an electronic format citing: 

i. specific instructions on the allowable colour and black & white applications, logo 
placement and size; 

ii. any restrictions on the use of the logo; 
iii. start and end dates on the allowable use of the logo; 
iv. approval requirements for final proof or set-up prior to use or publication of the logo 

 
c. Suppliers, Sponsors, other Agencies: As part of contractual agreement with a supplier, sponsor 

or other Agency, Karate Alberta will provide the logo in an electronic format citing: 
i. specific instructions on the allowable colour and black & white applications, logo 

placement and size; 
ii. any restrictions on the use of the logo; 
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iii. start and end dates on the allowable use of the logo; 
iv. approval requirements for final proof or set-up prior to use or publication of the logo 

1.2 Conflict of Interest 
Karate Alberta will not approve use of the logo to promote a competing organization or its activities.  
This includes martial arts groups operating as sport governing bodies or event managers or event hosts. 
 
1.4 Application of the f Logo 
The Karate Alberta logo must appear in color when all other logos are in color, or in black and white 
when all logos are presented in black and white.  When the logo is presented in color, it is to appear in 
full true color. 
 
 
2. Suppliers and Sponsors of Karate Alberta 
 
2.1 Suppliers and Sponsors:  
Karate Alberta may pursue contractual agreements with suppliers of equipment or other goods 
applicable to Karate Alberta business, or with sponsors who are interested in supporting and have a 
presence at Karate Alberta events / competitions or with Karate Alberta teams or programs. 
 
2.2 Shared Values:  
Karate Alberta will only work with suppliers and/or sponsors that share the same or similar values as 
Karate Alberta. Karate Alberta may choose to terminate an agreement / contract /memorandum of 
understanding if a supplier or sponsor demonstrates behaviour or undertakes activities that conflict with 
Karate Alberta’s values. 
 
2.3 Responsibility for Suppliers and Sponsors: 
In general, working with potential or current suppliers and/or sponsors is the responsibility of the 
Executive Director, but may be delegated to a Director or committee by the Board. 
 
2.4 Definition of Suppliers and Sponsors: 
Suppliers are defined as suppliers of consumable goods or services or capital goods for which there is an 
agreement between Karate Alberta and the supplier. Transactions may include discounted or waived 
costs to Karate Alberta in return for use of the product or service, and promotion of the relationship and 
products or services being supplied.  (For the purpose of this policy, “supplier” does not refer to on-going 
vendors with which Karate Alberta works but pays market rate for products or services purchased or used. (e.g.: 
office supplies, payroll services, office or training space)  
 
Sponsors are defined as corporations, entities or individuals that provide cash or consideration of value 
to Karate Alberta in return for promotion of the corporation, entity or individual and the relationship 
with Karate Alberta through signage at events, advertising, website presence or other opportunities. 
Sponsors may have an ongoing relationship with Karate Alberta or may be connected only for a single 
event or short-term program. 
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2.5 Restrictions on Suppliers and Sponsors: 
Karate Alberta will not enter into an agreement / contract / memorandum of understanding with a 
company or for products in the list below: 

a. tobacco in any form, including e-tobacco; 
b. alcohol, even if an event is exclusively for adults; 
c. over-the-counter or prescription medicine or legal recreational drug; 
d. adult-oriented products or entertainment 

 
2.6 Authority Over Selection of Suppliers and Sponsors at Karate Alberta Sanctioned Events 
Event host committees must get the approval of Karate Alberta prior to entering into any agreement / 
contract / memorandum of understanding with a supplier or sponsor of a sanctioned event 
 
As part of the sanctioning approval, Karate Alberta has the authority to request changes to the 
agreement / contract / memorandum of understanding prior to execution, or to reject a supplier or 
sponsor based on these policies.   
 
2.7 Requirements for Agreements / Contracts /Memorandums of Understanding: 
Karate Alberta’s relationships with suppliers and / or sponsors will always adhere to the following 
requirements: 

a. agreements / contracts / memorandums of understanding will be in writing, and signed by all 
parties; 

b. Karate Alberta’s authorization for agreements / contracts / memorandums of understanding 
must be given in accordance with policies and Bylaws in place at the time of execution of the 
documents; 

c. All agreements / contracts / memorandums of understanding will have a start date and end 
date; 

d. All agreements / contracts / memorandums of understanding will have a termination clause that 
can be triggered with due notice by all parties to the agreement; 

e. Supplier and / or sponsor agreements will be no longer than 36 months, but can be renewed 
under the same or different terms with the agreement of all parties; 

f. Exclusivity of product and/or industry, if negotiated as part of the terms, must include 
i. the specific definition of goods and services and all elements that are included and not 

included,  
ii. the definition of “competitor” that is limited by the agreement, 

iii. the specific event or events, competitions, programs or scope of the agreements / 
contracts / memorandums of understanding; 

g. a clause specifying the ability, limits or inability for either or both parties to assign the 
agreement / contract / memorandum of understanding to a different party; 

h. Karate Alberta will not agree to inclusion to any “right of first negotiation”, “right of first offer” 
or “right of first refusal” clauses with a supplier or sponsor, to protect the association if Karate 
Alberta chooses not to extend a relationship after expiry of an agreement / contract or 
memorandum of understanding; 
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i. Karate Alberta will monitor and document all outputs and outcomes required or cause an event 
host or program delivery agent to document all outputs and outcomes required, to ensure that 
the association meets or exceeds the terms of an agreement / contract or memorandum of 
understanding. 

 
 
 
 

3. Communication 
3.1 General Communication: 
Karate Alberta will endeavour to provide current and relevant information about programs, services, 
deadlines and competitions to member clubs and individuals through the Karate Alberta website, 
Facebook page and Twitter feed. 
 
Karate Alberta will uphold our values of discipline, inclusiveness, integrity, cohesiveness, listening and 
empowerment in our communication.  
 
Individual membership in Karate Alberta provides consent, unless choosing to opt out, that a member’s 
name and/or photo may be posted on the Karate Alberta website or social media accounts as part of a 
Karate Alberta team, or through participation at a competition or clinic or workshop or other event, or 
to be recognized as an award recipient, for individual achievement or other newsworthy information.  
 
3.2 Social Media 
Karate Alberta augments information on the website with additional postings on Karate Alberta’s social 
media accounts. Karate Alberta has the right to monitor comments and postings made and will remove 
any post or comments from our social media accounts that are disrespectful, misleading or 
inappropriately identifies a person without their consent. 
 
Associated documents: 

Karate Alberta Provincial Team Partnership Program 

Karate Alberta Provincial Team Partnership Agreement 


